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Effective Advertise

Abstract

We examined the effective way to advertise something. We did some fieldworks in Japan
and foreign countries. First, we surveyed the taste in the scenes of seasons. In Japan,
spring was the most popular. In contrast, autumn was the best liked in foreign countries.
Second, we surveyed which SNSs do people usually use. In Japan, Twitter was the most
popular. On the other hand, Facebook was more popular than Twitter in foreign countries.
From the survey, we concluded that it is effective to use the different advertising methods
depending on the audience we want to promote something.

Key words: the effective way to advertise something, spring , autumn, Twitter, Facebook,
the different advertising methods
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